
Ohio GFOA Conference Session

Social Media & Financial Transparency



Introduction

• City of  New Albany, Ohio’s Communication & Marketing Specialist

• Previous Miss Ohio & Social Media Strategist for Stanley Steemer International

• Marketing & Psychology Degrees with vested interest in consumer behavior

• Almost failed finance courses in college

• Fully believed RITA was a person for like two months



Overview

• Importance of  financial transparency and public engagement

• Collaboration between finance and communications teams

• Visual storytelling techniques

• Tips for creating accessible, digestible social media content



Takeaways

• Learn effective methods for translating financial information into public-facing social media content

• Understand how to collaborate with communications teams to develop consistent, informative messaging

• Apply storytelling to promote transparency in financial reporting



Financial Transparency and Public Engagement

Without using your job title, tell me what you do.



Financial Transparency and Public Engagement

On a scale from 1 to 5,  how comfortable is your community with its 

understanding of  your work?



Financial Transparency and Public Engagement

Where do you feel there is a lapse in understanding between your 

finance department and the community?



Financial Transparency and Public Engagement

• Transparency as the Foundation: Transparency is the necessary first step. 

– You can’t have meaningful public engagement on financial matters if  the public doesn’t have clear, understandable 

information to begin with.

• Engagement as the Action: Engagement is what makes transparency impactful.

– It’s the process of  taking that information and using it to foster a dialogue, gather input, and build collaborative 

relationship between the government and its citizens.

• The Outcome: The goal is to create a government that is not only financially responsible but also 

deeply connected to and trusted by the community it serves.

– This is achieved by making financial transparency a dynamic, engaging, and ongoing conversation.



Financial Transparency and Public Engagement

• It’s human nature not to trust something we don’t fully understand.

• Consider where your residents are finding their information about your department (AND where you 

would ideally like them to go).



Financial Transparency and Public Engagement

• Easy ways to make your work accessible to the public: 

– Discuss it on social media using simple (and I mean simple) terms.

– Update your website forms, pages, and information.

– This will take at least a few hours, but it’s worth it.



Financial Transparency and Public Engagement

• Where are people trying to get their information?

– Google? Sure…

– SOCIAL MEDIA

– AI



Financial Transparency and Public Engagement

• How can I control what AI is pulling about the finance department in our City?

– Think like a resident. Ask your team what type of  questions they commonly field from residents and provide that 

information on your City’s website.

– Organize information in the order of  importance to residents.

– Provide links that direct to the sites and sources you reference (e.g., RITA, uploaded guides, forms, awards).

– Do not wait to update online information about new policies and procedures

You all love an audit- so audit the information you can find online about your organization and its 

services!



Financial Transparency and Public Engagement

• It may seem a bit overwhelming, but here’s how we’ve structured it. 

– Finance Page

• Department Role & Transparency Portal

• City Budget

• Monthly Financial Condition Reports

• News posts with Finance Tags

– Taxes

• Income Tax Rate

• Filing Requirements

• Filing Deadlines

• Address Search

• Property Taxes



Collaboration between Finance and Communications

How many of  you are tasked with handling the communication via 

your municipality’s social media?



Collaboration between Finance and Communications

How many of  you have a comms person?



Collaboration between Finance and Communications

Do you actually talk to your comms person?



Collaboration between Finance and Communications

• The earlier you can tell the comms team = the better

– Gives us time to learn, ask questions, develop strategies, collect assets.

– Allows for extensive reviews and edits to be made to captions, copy, and creatives.

• Loop in the Comms team on emails pertaining to upcoming policy changes, action plans, or big 

budget adjustments so that our plans can change with yours.

• At the end of  the day, the earlier you catch us up, the more options we have to communicate to the 

public.



Visual Storytelling Techniques

• Video

– External: For residents. Simple, confident, and effective.

– Internal: Morale-boosting, collaborative, and fun.



Visual Storytelling Techniques

• Video Examples - External

– Year in Review Video (3:27-3:55) https://vimeo.com/1113259683?share=copy

– Economic Development Week https://vimeo.com/942449156?share=copy

• Annual Report

– Finance Quick Facts

– Income Taxes

– Property Taxes

– General Fund Revenue vs. Expenses

– General Fund Quick Breakdown

https://vimeo.com/1113259683?share=copy
https://vimeo.com/942449156?share=copy


Visual Storytelling Techniques



Visual Storytelling Techniques



Visual Storytelling Techniques



Visual Storytelling Techniques



Visual Storytelling Techniques

• Video Examples - Internal

– All About the Benjamins 

– Where do we keep the money? 



Tips for Creating Content

• Keep it simple.

– The small things you do in your department are often interesting to the public and other teams in your community!

– Action item: Take a photo with your team at this conference and provide a brief  write-up about what you learned for your 

comms team to post.

• Consider your audience

– LinkedIn: Other business professionals

– Meta, TikTok, Twitter/X, etc.: Residents.

– Intranet, employee newsletters, staff  meetings: Peers

• It’s not overly complicated - it just takes a little time and some confidence.



Key Takeaways

• When sharing information, think like your audience and organize the information to match the way 

they think.

• Work with your communications team early, allowing time for questions, planning, and content 

review.

• Transparency is the foundation for community engagement. Meet your target audience where they 

are (social media, website, mailers, e-news).

• Keep it simple: Snap a few photos of  your team hard at work, celebrate accomplishments, and 

humanize your department.



Questions?


